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Trademark, Patent, or Copyright—
What is the Difference?

There are several ways to protect your ideas or 
creative works. According to the U.S. Patent 
and Trademark Office (USPTO) website 
https://www.uspto.gov/, trademarks, patents, 

copyrights, and trade secrets are the four types 
of intellectual property. The USPTO explains the 
definition of intellectual property consists of “creations 
of the mind—creative works or ideas embodied in 
a form that can be shared or can enable others to 
recreate, emulate, or manufacture them.”

There are various ways in which you can protect 
your ideas or creative works, especially your brand. 
According to the USPTO website, “a brand is a 
marketing concept that encompasses how people 
feel about your product or service,” and by choosing 
a registered federal trademark, nationwide legal 
protection is provided for your brand in connection 
with goods or services. A trademark is “a word, 
phrase, design, or a combination that identifies your 

goods or services, distinguishes them from the goods 
or services of others, and indicates the source of your 
goods or services.” The benefits of the federal protection 
provided with a trademark is that others cannot use or 
register a trademark that is similar to yours with related 
goods or services without explicit permission.

A good example of trademarks can be found on the 
American Emu Association (AEA) website at https://aea-
emu.org/faq/. Here, AEA answers the question “What is 
the AEA Certified Emu Oil Program?” as follows: 

Th[is] certification program was developed to establish 
quality control measures to ensure that pure emu 
oil legitimately displaying the AEA Certified Fully 
Refined seal or being marketed using the corresponding 
verbiage is a high quality product that meets or exceeds 
the industry recognized standards for Fully Refined 
Grade A Emu Oil as defined in the Emu Oil Trade 
Rules (rule 103).

By Kathy Alward, Editor

https://www.uspto.gov/
https://aea-emu.org/faq/
https://aea-emu.org/faq/
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Both the verbiage “AEA Certified Fully Refined™,” 
and the registered seal are trademarks of the AEA and 
can only be used by AEA members with board approval. 
Unauthorized use of either will be considered trademark 
infringement and will be dealt with accordingly.

All emu oil product companies, wholesalers and 
retailers who are members in good standing of the AEA 
are invited to apply.

For full details click on the following link: https://aea-
emu.org/resources/aea-certified-emu-oil-program.

The AEA has the following three registered 
trademarks (®):

• “AEA Certified Fully Refined” logo/seal:

• 

 




“AEA Certified Fully Refined” verbiage:  
AEA Certified Fully Refined®

• “Emu Oil: Life Just Got Better” logo/seal:

There is a difference between trademarks and 
registered trademarks and the protections that each 
provides. According to Susan Wright at Uniquely 
Emu Products, Inc., “We do not own any registered 
trademarks. However, we use the ™ symbol on several 
of our brand names and key phrases. That symbol 
basically denotes that we claim ownership of those 
brand names or key phrases, but that they are not 
registered trademarks. Because they are not registered 

trademarks, we do not have as many legal rights when 
it comes to defending their usage by someone else.”

According to the USPTO website, legal protection 
is provided for product patents as “Technical 
inventions, such as chemical compositions like 
pharmaceutical drugs, mechanical processes like 
complex machinery, or machine designs that are new, 
unique, and usable in some type of industry.” The 
benefits of the federal protection provided by a patent 
are that inventions and processes are safeguarded 
from other parties copying, making, using, or selling 
the invention without the inventor’s consent. There 
are thousands of patents that include emu oil as an 
ingredient in their products.

A copyright is defined on the USPTO website as 
“Artistic, literary, or intellectually created works, such 
as novels, music, movies, software code, photographs, 
and paintings that are original and exist in a tangible 
medium, such as paper, canvas, film, or digital 
format.” Song lyrics are one example of something that 
has been copyrighted, and the benefits of the federal 
protection provided by a copyright are described as it 
“Protects your exclusive right to reproduce, distribute, 
and perform or display the created work, and prevents 
other people from copying or exploiting the creation 
without the copyright holder’s permission.”

A trade secret is the fourth type of intellectual 
property described on the USPTO website as 
a protection to complement patent protection. 
Protection for most patents is granted for 20 years.  
According to the USPTO website trade secret policy 
“is information that has either actual or potential 
independent economic value by virtue of not being 
generally known, has value to others who cannot 
legitimately obtain the information, and is subject 
to reasonable efforts to maintain its secrecy. All 
three elements are required; if any element ceases 
to exist, then the trade secret will also cease to exist. 
Otherwise, there is no limit on the amount of time a 
trade secret is protected.”

The benefits of providing protection for your brand 
includes the prevention of someone misusing your 
brand by knowingly or unknowingly creating a 
similar brand in such a way that customers cannot 
tell a difference and may purchase someone else’s 
products by mistake. Whether you decide to protect 
your brand or not, it is a good idea to learn more 
about these four types of intellectual property at 
https://www.uspto.gov/.

https://aea-emu.org/resources/aea-certified-emu-oil-program
https://aea-emu.org/resources/aea-certified-emu-oil-program
https://www.uspto.gov/
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Marketing Plans for Small 
Businesses
By Gerri Brown, Staff Writer
Reprinted from the July/August 2013 issue of ET&T

Developing a marketing plan is a daunting task 
and many times knowing where to start is the 
biggest obstacle. Far too often, small businesses 
want to market their services and products, but 

they have no idea how to start. The U.S. Small Business 
Administration says, “Marketing takes time, money, 
and lots of preparation. One of the best ways to prepare 
yourself is to develop a solid marketing plan. A strong 
marketing plan will ensure you’re not only sticking to 
your schedule, but that you’re spending your marketing 
funds wisely and appropriately.”

Why Do I Need a Marketing Plan?
Creating a marketing plan is imperative to a successful 
small business. Having a marketing plan is like having 
a road map to promote your business. According to the 
Missouri Small Business and Technology Development 
Center, “There are six basic reasons for developing a 
marketing plan. These reasons are: 

• it forces you to identify your target market; 

• it forces you to think about both short and long-
term marketing strategies; 

• it looks at your business as a whole and ties 
together market objectives; 

• it allocates limited resources to create the  
greatest return; 

• it provides a guide to measure progress and 
outcome; and 

• it gives clarity to who does what, when, with what 
marketing tools.”

Creating a marketing plan can help to make sure  
you’re maximizing each marketing dollar and that  
your marketing message is truly reaching your  
target audience. 

Where To Start
Getting started involves one of the more demanding 
stages of this process–research, research, research! 
The U.S. Small Business Administration says, “Market 
research will also identify trends that affect sales and 
profitability. Population shifts, legal developments, 
and the local economic situation should be monitored 
to quickly identify problems and opportunities. It is 
also important to keep up with competitors' market 
strategies.” When starting your research, drill down 
and determine who is your target audience, what 
is the best way of reaching them, and who is your 
competition. All of this is called primary research 
and you can do it yourself. Primary research can 
also include talking to your current customers, sales 
reps, submitting online surveys or questionnaires, 
conducting a focus group, or using social media to 
gather relevant information to identify potential 
customers or garner information from current 
customers. Next, secondary research is information 
that has already been gathered from various sources, 
such as government agencies, associations, websites, 
magazines, or industry groups. Both primary and 
secondary research will help you connect with your 
customers, develop a better understanding of the 
competition, and minimize the risk of wasting money 
on advertising that does not produce results.



Summer 2021  |  7

The SWOT Analysis
An integral part to include in any marketing plan is a 
SWOT, or situational analysis. This analysis is a strategic 
overview of your strengths, weaknesses, opportunities, 
and threats. This analysis lets you evaluate your 
company and provides you with information to make 
decisions. The U.S. Small Business Administration says, 
“Come up with bullet-point lists for each of these four 
categories, and you can’t help but be thinking about 
strategy. Strengths and weaknesses are internal. You 
gain lots of vision just recognizing what they are, and 
then with long-term efforts you can capitalize on the 
strengths and minimize the weaknesses. Opportunities 
and threats are external. You try to see them before they 
hit full force, and adjust your strategy to take advantage 
of opportunities and avoid threats.” The purpose of the 
SWOT is to give you better insight into your desired 
goals workability and how to reduce crucial obstacles. 

Be SMART About Your Marketing Plan
The next step in your marketing plan is to establish 
your goals and objectives. In order to make these both 
attainable, they need to be easy to measure and evaluate, 
as well as pragmatic. SMART objective setting is a tool 
used by many businesses that helps to focus on the 
particulars of each objective. SMART is an acronym 
for the five steps of specific, measurable, achievable, 
relevant, and time-based objectives. While your goals 
will be broader and focused on the long-term, SMART 
objectives will be articulate, specific, measurable, and 
based on performance objectives. You will have to ask 
yourself, is the objective specific enough? Can I measure 
the performance? Is this objective achievable? Is this 
objective relative to my marketing plan? And is this 
objective going to be doable in a certain time frame?

Strategies and Tactics
With your objectives and goals now in place, the next 
step is implementation, which includes strategies and 
tactics. Strategies give us a blueprint for what we are 
going to do, while tactics show us the steps we need to 
take meet our goals. When developing your strategy, 
it often helps to think of the big picture. Your tactics 
section should include all the actionable steps you 

plan to take for marketing your product or services. 
The U.S. Small Business Administration says, “A 
marketing strategy identifies customer groups which 
a particular business can better serve than its target 
competitors, and tailors product offerings, prices, 
distribution, promotional efforts, and services toward 
those segments. Ideally, the strategy should address 
unmet customer needs that offer adequate potential 
profitability. A good strategy helps a business focus on 
the target markets it can serve best.”

Return On Investment
Last, but certainly not least, is your marketing budget, 
and this is where the Return On Investment (ROI) 
comes into play. ROI is an estimate of the projected 
cost to market either your services or products. All 
companies want the biggest return on their investment, 
especially when marketing dollars are concerned. First, 
you must decide where to allocate your funds to get 
the biggest bang for your buck. Use your strategies and 
tactics to see what tactics need the most advertising 
dollars. Monitor tactics monthly to make sure they 
are performing to your objectives. It is common in 
marketing campaigns to redistribute funds if you are 
not getting the ROI on a certain tactic. Paid marketing 
is not the only tactic available; there’s an abundance of 
free press opportunities such as press releases, social 
media, and word of mouth.

Putting the Plan into Action
For small businesses, a marketing plan is essential to 
giving them a presence in the market place. Having a 
marketing plan in place will help to establish what is 
working in your marketing efforts and what is not. It 
is also helpful to reflect back on year after year to help 
avoid making the same mistakes. The most important 
element of any marketing plan is very simple: you 
must use it!

FOR MORE TIPS AND INSTRUCTION  
on formulating your marketing plan, visit  
www.sba.gov/content/developing-
marketing-plan

When developing your strategy, it often helps 
to think of the big picture.

www.sba.gov/content/developing-marketing-plan
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This was never a question for our farm as we 
have raised emu for over 10 years without a 
parasite problem.

But like all things, change happens. This past 
year, we lost a significant number of emu chicks to 
parasites before we were able to identify our problem.

As mentioned, we have incubated and hatched emu 
chicks for 10 years and have basically done it the same 
way every year. Incubate the eggs, after hatching 
move chicks to brooder box for a few days, and then 
move chicks to a 48 x 100 foot greenhouse with an 
earth floor that has inside runs and areas for heat 
lamps to keep chicks warm during cold weather. In 
the colder months (January through March), we have 
raised the emu chicks in the greenhouse until they are 
30 days old and then moved them to outside pens. In 
the warmer months, we have moved the chicks to the 
outside pens a little faster than 30 days. 

This past hatching season we didn’t set eggs until 
February, as we wanted to move the chicks to the 
outside pens a little earlier. We set the eggs to hatch 
during the first two weeks of April, and we hatched 
about 155 chicks during this two-week time period. 
Chicks hatched with little or no problems and were 
moved 10-15 at a time to the greenhouse over the two 
weeks. Within a week in the greenhouse, we noticed 
that some of the chicks had what appeared to be a 
respiratory problem; a gurgling sound in their throats 
and runny eyes. Since this looked fairly familiar as a 
respiratory virus that we had seen in the past, we gave 
them terramycin in their drinking water. The problem 
didn’t seem to get any worse and seemed to only affect 
a few of the chicks.

At two to three weeks of age, we started moving the 
chicks to the outside pens as the weather was warm 
and each pen had a building with heat lamps. Within 
days after moving to the outside pens, the respiratory 
problem got worse; some chicks were spitting up 
phlegm and all the chicks were becoming very 
lethargic. We increased the terramycin and contacted 
a local veterinarian who suggested that it did sound 
like a virus and that the terramycin should help. Some 
of the chicks got worse and progressed to spitting up 
bloody phlegm, and then died within 24 hours. We 
talked to several veterinarians in the area and could 
not get much help, as they didn’t know anything about 
emus. We finally found one vet who said it sounded 
like something she had seen before, and suggested 
another antibiotic that was stronger to add to the 
chicks’ water. We did as she said but it didn’t help; we 
were now losing two to four chicks per day, and all our 
chicks were showing the respiratory symptoms. It was 
at this time that we gathered up four of the most recent 
dead and took them to the Tennessee State Agriculture 
Pathology Lab for necropsy.

The pathology laboratory called us within 36 hours 
and said the chicks were dying from pneumonia but 
would do further analysis to determine what was 
causing it. They took cultures from the lungs and other 
organs. On the third day, the pathology lab called 
back and said they had found nematodes (parasites) 
in the lungs of the chicks. He suggested that we take 
fresh droppings from each chick pen to a local vet 
and have it analyzed for parasite eggs. We did this 
and were called by the local vet within several hours 
confirming that the droppings did indeed contain a lot 
of parasite eggs. The local vet was not familiar with 

To Worm, or 
Not to Worm,  
That is the 
Question By Neil Williams

Reprinted from the May/June 
2014 issue of ET&T
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the parasite and didn’t have any 
idea what worming medicine an 
emu could take. We contacted 
Dr. Tulley of the LSU Veterinary 
School, who was very helpful 
and suggested that we use 
injectable Ivomec. We worked 
out the amount that should 
be given by injection to each 
chick. Since the chicks weighed 
between 8-10 pounds each and 
the Ivomec stated that a good 
dosage for a 75-pound hog is 
1 cc, we decided that 1/10th 
cc should be sufficient, and I 
added 20 percent more for good 
measure, making it 12/100 cc.

My wife, Lois, and I caught what were now about 95 
chicks, injected each one with Ivomec, and saw almost 
immediate, positive results. Within 8-16 hours, the 
gurgling respiratory problem had disappeared and 
the chicks had regained their energetic personalities. 
Over the next two weeks, we still lost another 10, but 
these were chicks that were on their final legs when 
they were injected with Ivomec. We were able to 
save 85 of the chicks. The worms came back in about 
two weeks and we again caught and injected the 
chicks with the same amount of Ivomec. We had the 
same results as before – the chicks quit the gurgling 
respiratory problem and regained their energetic, 
normal chick behavior.

About 30 days after this, a few of the chicks picked up 
the respiratory indication again and by this time we 
had done some research and study on our problem 
and its treatment. We learned that the injectable 
Ivomec is water soluble and can be given in their 
drinking water. We learned this from a poultry 
producer who suggested worming poultry once or 
twice per year. The dosage we used was a solution of 
1 cc per gallon of water, and offered this as the only 
drinking source for 24 hours. At the end of the 24 
hours, we discard the remaining solution and replace 
with fresh water. We have not had the respiratory 
problem in the 90 days since we did this.

We have since talked with several emu growers 
who lost chicks to what appeared to be a respiratory 

problem. It is very possible 
that their chicks also had lung 
parasites as ours did.

We had a veterinarian visit our 
farm and inspect it for what may 
have created our problem as we 
had over 200 breeders and 30-40 
yearlings at that time. His first 
thought when visiting our farm 
was since we had been raising 
our birds in the same pens for 10 
years, the soil in these pens was 
contaminated with parasites. He 
indicated that this is common 
in beef grow-out lots and on 
large poultry farms. The only 
resolution would be to alternate 

pens, decontaminate old pens and give them time to 
recover. After touring our chick greenhouse, he felt 
sure that the parasites came out of our greenhouse. 
Since winters have been more mild than usual these 
past few years and the temperature in the greenhouse 
never gets below 20-25 degrees, he felt that this was a 
paradise for the growth of parasites. When the chicks 
were introduced to the greenhouse this year, the 
parasites were waiting for them.

What we will be doing to make sure this doesn’t 
happen again?

• The greenhouse will be deinstalled and moved. 
It will most likely be rebuilt over a concrete 
floor that can be washed off on a regular basis to 
eliminate bacteria and parasites.

• We will provide injectable Ivomec in the water 
of our emu chicks at two to three weeks old and 
again at three to four months old.

• We will provide injectable Ivomec to our 
breeding stock a month before breeding season 
begins and will feed diatomaceous earth during 
the off-season.

There is one positive that has come out of this year’s 
problems. We have found a veterinarian who is 
willing to learn more about emus and is willing to 
offer his help whenever we need it. It has also shown 
us that even with 10 years experience, we have a lot 
more to learn.
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Overcoming Obstacles in the 
Emu Industry

By Kathy Alward, Editor

There are always obstacles to overcome in 
any great venture, even in the emu industry. 
Joylene Reavis and her husband, Mike, 
owned Sugar Maple Emu Farm in Brodhead, 

Wisconsin. They started raising emus on their 10-acre 
southern Wisconsin farm in 1995 by purchasing four 
3-month-old chicks, and they raised over 1,500 emus 
for processing at this location over 20 years. Both 
Joylene and Mike had previous farming experience. 
Joylene grew up on a horse farm and loved all animals; 
her grandmother raised 500 chickens each year (some 
for eggs, some for the freezer). Joylene and her first 
husband were dairy farmers for 18 years before his 
death. Her second husband, Mike, had farmed milking 
cows, raised pigs, and was always fascinated with 
Bantam chickens. After they were married in 1993, 
Joylene and Mike had moved to a local farm and 
raised and hatched chickens, ducks, geese, turkeys, 
and guinea hens. Joylene said she guessed that their 
farming experience is one reason why they fit into the 
emu industry so easily. Even with their experience and 
enthusiasm for the emu industry, one obstacle had to 
be solved by the pair—the mystery of why some of 
their emus had developed leg splaying.

The cause of the leg splaying was a mystery to Joylene 
and Mike until they discovered a feed imbalance. 
After six years of feeding with no problems, it had 
unknowingly caused a deficiency in the breeders. 
Due to this imbalance, eventually, chicks were not 
hatching well, and according to Joylene, the ones that 
did hatch ended up with a lot of splayed and “rubber” 
legs. “The last straw—when we realized there was a 
major problem—was when the yearlings started to 
pick feathers off each other’s back in freezing weather. 
It took two years after we switched to a properly 
balanced emu feed that all their previous problems 
finally disappeared,” said Joylene.

“Splay leg is when the lower leg rotates out at 90° 
from its normal position, and rubber leg is when 

the leg bones are visibly crooked. Some will look 
like a bowlegged cowboy,” stated Joylene. It was 
the nutritional deficiency that had caused the leg 
problems, according to Joylene who went on to say 
that the feed imbalance also caused their egg’s shells 
to be thicker than normal—causing the hatching 
difficulty for the chicks to break through.

“I had asked several emu farmers what they thought 
could be causing our problem. I was told that the 
feather picking was the big giveaway that pointed to 
the feed,” said Joylene. She said that next she talked to 
their feed mill consultant who told them to add whole 
oats to the feed when they filled the self-feeders. 
Joylene explained that, in poultry, something about 
the feel of the whole oats in their beak seems to satisfy 
their need to pick feathers. While this did help a lot 
with the feather picking, the early leg problems were 
getting worse.

This all came to a head about the time the Feed 
Formula CD was introduced, according to Joylene, 
who said that she worked with the CD developer and 
their feed mill poultry consultant to change the feed 

Young emus (7 and 8 months old) at Sugar Maple 
Emu Farm. Photo courtesy of Joy Reavis
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formula to a balanced ration for emus. “Due to their 
shorter digestive tract, an emu’s nutritional needs 
are much different from most poultry, including 
ostrich. Mills are very reluctant to make a feed that 
is so different from the feeds they normally create,” 
said Joylene.

Joylene suggested checking with a longtime emu 
breeder to ask if they would share their feed 
recommendations. Joylene also suggested keeping 
in mind that commercial ratite feed is usually 
formulated for ostrich and contains way too much 
fiber for emus. Their feed mill consultant told 
them that the closest commercial feed to their feed 
formula would be wild game bird feed.  Most are 
high protein, low fiber, and all-natural vitamins 
with plant-derived colloidal minerals, according 
to Joylene.

When asked if there were any other obstacles that 
they had overcome in the emu industry, Joylene 
said that besides the feed, finding a processing plant 
was the biggest obstacle. Since they were only three 
miles from the Wisconsin/Illinois state line, they 
preferred to sell USDA-inspected meat. To get a 
USDA inspection, they had to ship their birds a long 
distance to the processing plants. They started out 
sending them on an 18-hour trip to Oklahoma. The 
last few years they shipped them to Missouri—an 
8-hour trip. While this was better, it was still too far 
for Joylene and Mike. When they investigated local 
processors that were state inspected, most told them 
“We process meat, NOT fat,” removing that option.

Joylene had the following helpful tips to share:

• While emus can be kept alive on dog food, to get the 
best performance, emus must have the proper nutri-
tion. Our emus did fantastic for about five years on 
an unbalanced feed. The breeders looked good, the 
chicks hatched easily, and the processed birds pro-
duced large amounts of meat and fat. It wasn’t until 
the breeder’s nutritional deficiencies started to show 
that they knew there was a problem… everything 
was good until it wasn’t. A balanced feed ration is 
the key to a successful emu operation.

• If you give your feed mill a formula for your emu 
feed, it must be marked “no substitution.” Feed 
mills tend to substitute grains or supplements 
whenever they are out of stock or if the mill 
worker thinks the formula is lacking something. 
This can cause big trouble over time if the farmer 
is unaware of these changes.

• Also, resist the urge to offer anything free choice 
besides the properly formulated feed. Items like 
oyster shells (calcium) and mineral supplements 
can upset the nutritional balance of your feed.

• Additional copper is used in some feed but must 
be avoided in emu feed. Our mill directions 
stated, “Add no copper. Do NOT grind after feed 
containing copper.”

Joylene has since sold the farm and is instead selling 
emu products at this time. This story is a great 
example of perseverance and how they overcame 
obstacles in the early days of the emu industry.

Sugar Maple Emu Farm (2007). Photo courtesy of 
Joy Reavis

Mike Reavis with Fred, Wilma, Betty, and 
Barney, 1996. Photo courtesy of Joy Reavis
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Patents in the Emu 
Oil Industry By Kathy Alward, Editor

Patents have been issued for the Emu Oil 
Industry for many years now.  Looking back 
through the Emu Today & Tomorrow archives, 
there was mention of four emu oil-related 

patents as far back as the 1998 Special Oil Edition of 
Emu Today & Tomorrow in the article “Patent Bulletin 
– A Look at Emu Oil Patents” where there is mention 
of four emu oil-related patents that were granted 
during 1997 alone: Compositions Comprising Lidocaine 
and Emu Oil and Methods of Use Thereof (Dec. 16, 1997); 
Methods Of Using Emu Oil And Active Fractions Thereof 
As An Insect Repellent (Oct. 14, 1997); Therapeutic Uses 
of Emu Oil (Sept. 2, 1997), and Method Of Using EMU 
Oil As An Insect Repellent (May 6, 1997). The article also 

mentioned that two emu oil-related patents were also 
granted in 1998 when the article was written: Use of 
Emu Oil For Stimulating Skin and Hair Growth (April 28, 
1998) and Methods of Using Emu Oil and Active Fractions 
Thereof as an Insect Repellent (Sept. 1, 1998). 

According to the U.S. Patent and Trademark Office 
(USPTO) website at https://www.uspto.gov, the 
definition of a patent is “a limited duration property 
right relating to an invention, granted by the [USPTO] 
in exchange for public disclosure of the invention.” 
The explanation of what rights are granted by a patent 
are also stated at this website: “The right conferred 
by the patent grant is, in the language of the statute 
and of the grant itself, ‘the right to exclude others 

https://www.uspto.gov
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from making, using, offering for sale, or selling’ the 
invention in the United States or ‘importing’ the 
invention into the United States. What is granted is not 
the right to make, use, offer for sale, sell, or import, 
but the right to exclude others from making, using, 
offering for sale, selling, or importing the invention. 
Once a patent is issued, the patentee must enforce the 
patent without aid of the USPTO.” In other words, you 
are protected from others making, using, offering for 
sale, selling or importing the invention when granted a 
patent, but as the patentee you are also responsible for 
enforcing the patent without the help of the USPTO.

One way to find information about patents that have 
already been applied for and how many patents have 
been granted is to do a patent search at http://patft.
uspto.gov/netahtml/PTO/search-bool.html. Another 
way is to do a patent search at patents.google.com.

A few of the patents that include emu oil that were 
published or granted over the last 30 years include 
“Anti-inflammatory composition derived from emu oil” 
(July 11, 1995); “Topical dermal anesthetic” (July 18, 
2002); “Creams and lotions containing emu oil” (Aug. 
15, 2000); “EMU oil-based formulations for use as an 
analgesic, anesthetic and antipruritic” (March 4, 2003); 
“Nail polish remover” (November 16, 2004); “A wound 
dressing” (October 11, 2006); “Pain relief composition” 
(Oct. 16, 2007); ”Use of Emu Oil and its various fractions 
as a carrier for antifungal, antibacterial, and antiviral 
medications and preparations” (May 13, 2008); ”Emu-
based formulations for the treatment of damaged skin by 
inhibiting microbial and fungal activity” (January 13, 
2009); “Adhesive plaster and frozen emu oil production 
parts used in its production” (July 23, 2009); “Disposable 
diaper” (Aug. 31, 2010); “Emu oil and fruit composition” 
(May 10, 2011); “Emu oil and fruit composition” (May 
10, 2011); “Methods of treating neuropathy” (March 20, 
2012); “Methods for increasing hair growth” (July 31, 
2012); “Antifungal treatment of nails” (Dec. 18, 2012); 
“Scar and rosacea and other skin care treatment composition 
and method” (Jan. 7, 2014); “Moisturizing hand sanitizer” 
(Sept. 23, 2014); “Natural moisturizing composition for 
promotion of healing and treatment of skin disorders” (Oct. 

25, 2016); “External dermal composition for anti-aging and 
method for producing the same” (Oct. 30, 2018); ”Method 
for making a pain reliever oil” (February 26, 2019);  
“Topical composition for pain relief” (May 28, 2020); “Hair 
conditioner composition” (Oct. 27, 2020); and “Sunscreen 
compositions comprising uniform, rigid, spherical, 
nanoporous calcium phosphate particles and methods of 
making and using the same” (Dec. 8, 2020); “Delivery of 
drug nanoparticles and their use” (April 7, 2021).  

As Emu Today & Tomorrow magazine is celebrating 
its 30th anniversary this year, it is interesting to see 
the progress that has been made in the emu oil world 
and the patents that go along with it. Emu oil is being 
patented for a variety of applications, and it is exciting 
to think about the future of emu oil and its many 
important uses.

U.S. Patent and Trademark Office (USPTO) website 
at https://www.uspto.gov

What is granted is not the right to make, use, offer for sale, 
sell, or import, but the right to exclude others from making, 
using, offering for sale, selling, or importing the invention.

http://patft.uspto.gov/netahtml/PTO/search-bool.html
http://patft.uspto.gov/netahtml/PTO/search-bool.html
http://patents.google.com
https://www.uspto.gov
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Working Towards Pesticide 
Free Fly Control
By Myra Charleston
Reprinted from the July/August 2009 issue of ET&T

Did you know that the use of fly sprays 
or foggers can actually cause an 
increase in the fly population 
when you use it in your animal 

pens and barns? You are not only killing 
the adult flies; you are killing any 
beneficial insects that prey upon them. 
Within a few days a new swarm of adult 
flies have emerged but there are no fly 
parasites to combat the next generation. 

Fortunately, by utilizing good sanitation 
and sensible pest control, we can safely and 
effectively reduce flies on our farms. This article 
deals mainly with the common house fly, since that is 
the one we are most likely to have trouble with on emu 
farms.

Start with sanitation – it’s more than just 
shoveling out the pens. 
Flies thrive in a moist environment, so proper drainage 
of the pens is very important. Emu manure is pretty 
liquid and the sun will dry it out quickly unless the 
field is too wet. If your pens are not draining well after 
rains, you need to address the situation. For us, since 
our pens are next to a county road, I call up our road 
commissioner and get him to come out every couple 
of years to ditch. Keeping these pens mowed removes 
shady resting places for flies as well as breeding places 
for mosquitoes.

When you shovel the manure out of the chick runs and 
pens, try composting it. The heat from the composting 
will kill the fly larva. If you are not able to compost, 
spread it in a sunny area to dry out. This will also 
prevent the fly larva from developing properly. 

Spilled feed should never be left longer than 
a couple of days – the birds are not going 

to eat it, they are going to get it wet and 
create more fly breeding grounds. If you 
are feeding free choice, you should also 
be aware that the birds will occasionally 
get the feed in the feeders wet. If 
this happens you may suddenly find 
maggots in the corners of the feeders! 

Check them periodically. 

Clean garbage cans when necessary. Use 
boiling water to kill larvae and clean the cans. 

Boric acid is used as a toxicant in many insect 
baits. Sprinkle it in the garbage cans to kill fly larva 
between cleanings. 

Pest management – an integrated system 
works best
There are a number of safe, non-toxic tools available 
for pest management. Used together, along with good 
sanitation, the number of flies on your farm can be 
reduced drastically each year. 

Instead of spraying pesticides, you may find it cost 
effective as well as environmentally friendly to purchase 
fly parasites such as Spalding Fly Predators®. These tiny 
parasites live out their entire lives on or near manure, 
feeding on the pest fly larva while it is in the cocoon 
stage. The adult female drills a hole in the fly pupa, 
deposits her eggs, and ingests some of the fluid of the 
developing fly before moving on to the next pupa.

Two other beneficial insects to encourage are dung 
beetles and mites. Dung beetles break up and bury 
manure, removing it as a breeding site for flies. 
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Life cycle of the house fly: a minimum of 
eight days

The female house fly lays an average of 150 white 
eggs in a mass about 1 mm (about 0.04 in) long. 
The eggs are laid in emu manure or other decaying 
substances such as spilled feed. The eggs hatch 
in about 12 hours into white, legless larvae called 
maggots, which grow to 12.5 mm (0.5 in) in length. 
The maggot goes through three molts or instars. 
The maggot pupates in five to six days. The pupa 
varies in color from cream to dark brown (just 
before the new adult emerges). If the weather is 
warm the new adult fly can emerge in four to five 
days. If the weather is bad, it will wait a month. The 
female will produce between 600 to 1,000 eggs in 
her two and a half-month lifetime, and it only takes 
a minimum of 11 days from egg to adult. There can 
be 12 generations of flies produced each year.

Color Matters: Flies cannot see the color red, so it 
makes an excellent choice for a flyswatter.

Mites feed on the eggs and 
maggots of flies. According to 
Spalding Labs, one mite can 
kill up to 36 house flies per 
day. Unfortunately, many of 
the wormers we use in the 
emu industry create “toxic 
manure” which will kill these 
beneficial insects. 

To kill the adult fly, there 
are several different kinds of 
traps on the market that work 
quite well. 

Sticky traps or fly paper can be 
hung in the chick barn or pole 
barns. There are a number of 

new, easy to handle sticky traps, but if you don’t mind 
working with the cheaper sticky coils or fly paper, they 
can be used effectively. Since flies do rest upside-down 
on the ceiling at night, consider stretching the fly paper 
or sticky trap across the ceiling in addition to hanging 
some of the newer vertical surface traps. This will 
probably be a two-person job, especially if you use the 
8” wide variety.

Attractant traps draw flies using pheromones or 
other non-poisonous attractant in the water. These are 
species specific, so you will have to identify the type 
of fly you are trying to control. They should be placed 
away from the house, barn, or recreational areas as 
they will draw in flies from up to 150 feet away. The 
traps should be placed no higher than 4 feet and in a 
sunny area unless it is over 95 degrees. 

If you have neighbors with large animals, introduce 
them to the benefits of non-toxic fly control—the fewer 
flies they have, the fewer you will have. By using 
these biocontrol methods rather than indiscriminate 
spraying, you can effectively and safely reduce the fly 
population on your farm. 

And if you see the occasional fly, there is always that 
old stand-by, the flyswatter.

Fly predators

If you have neighbors with large animals, introduce them to the 
benefits of non-toxic fly control—the fewer flies they have, the 
fewer you will have. 
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By Ruth Ann Replogle, Staff Writer
Reprinted from the Summer 2018 issue of ET&T

Amajority of an emu’s meat comes from its 
thighs and legs, but the bird’s neck and 
ribcage are edible too. Most cuts of emu 
can be used for steaks, burgers, kebabs, 

Mexican and Asian dishes, and more—almost any 
meal you can make with beef, you can substitute 
emu in place of beef.

Emu meat also can be made into jerky, summer 
sausage, deli meat, and more. The emu heart and liver 
can be eaten, too. 

When cooking emu, keep in mind the emu meat is low 
in fat. Therefore, avoid cooking too long so the emu 
meat doesn’t dry out and become tough. As a general 
rule according to the U.S. Department of Agriculture 
(USDA), emu meat should be cooked to an internal 
temperature of between 150 and 160 degrees. 

Ngon Nguyen of Amaroo Hills Emu Farm offered 
these tips for cooking emu:

• Grilled steaks and filets: Chefs in culinary schools 
learn that grilled emu steaks are best cooked no 
more than medium rare for optimal taste. For 
optimal flavor and consistency, grill (or pan fry) 
then wrap in foil and let the steak rest for 5 to 10 
mins to allow it to continue to cook and marinate 
in its own juices.  

• Roasts and stews: Emu roasts and stews can be 
slow cooked liked beef, but require less time.

• Ground emu or patties: Treat emu ground like 
beef ground; don’t forget emu cooks faster, so be 
careful not to overcook.

• Steak strips and bites: Emu makes great steak 
bites or steak strips. Cut the filets or steaks into 
strips or small cubes and pan fry.  

To give emu meat flavor, Sue Wright, of Uniquely Emu 
Products, recommends:

• Smoking emu. First soak emu meat in brine for 
two to six hours before putting in the smoker. Emu 
is especially good cold after smoking.

• Marinating emu. Let emu meat marinate for 
a couple of hours in the fridge before cooking. 
Marinating choices can include wine or stock along 
with fresh herbs and garlic.

• Dry rubbing emu. Add a dry rub to emu meat, 
then let sit in the fridge for a couple of hours before 
grilling. Dry rub combinations can be cumin, 
different peppers and garlic; allspice, clove and 
ginger; taco seasoning; Italian seasoning; fajita 
seasoning; or honey-Dijon powder dressing.

How to Cook Emu Meat 

Grilled emu round steak. (Photo courtesy 
of Amaroo Hills Emu Farm)
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To advertise with Emu Today & Tomorrow:
580-628-2933 • info@emutoday.com

ADVERTISING RATES
READERSHIP
Emu Today & Tomorrow is the leading agricultural magazine for 
emu farmers in the United States and abroad. Since 1991, ET&T 
has offered relevent topics, such as how-to and educational 
articles on feed, fencing and shelter, incubation, hatching and 
growing, processing, refining and marketing. On average, 400 
people visit the ET&T website each month, and four out of five 
are new to the site.

MAGAZINE & WEB AD OPTIONS
• Ad packages include your choice of a black-and-white ad in 

four sizes (see to the right) in the magazine and a business 
card-size full-color ad on the website.

• Receive a 10 percent discount if you purchase an ad package 
for an entire year (four issues). All annual ad packages also 
include a FREE one-year subscription to ET&T.

• Business card-size full-color ad with link option on the 
website can be purchased separately from the magazine for 
$25 a month.

• Ad design services are available for an additional charge.

All four size options include a black-and-white 
ad in one issue of the magazine AND a business 
card-size full-color ad with a link option on the 
website for three months.

Business Card
3.25” x 2”

$100

Full Page
7” x 9.5”

$300

Half Page
7” x 4.5”

$200

Quarter Page
3.25” x 4.5”

$150

A 24-page booklet, 
with space on the back 
for your information.

• Why Emu Oil

• What Does Emu Oil Do 
For Me?

• What the Doctors Say

• Studies/Patents

• Applications

• The Benefits of Emu Oil

EMU OIL
Naturally Healthy

1-24 ............ $2.00
25-99 ......... $1.75
100+ ........... $1.50
+$7.35 minimum shipping charge per order

We can create
a customized 

cover for your 
company!

This 8-page brochure is a reprint of the three 
most requested articles in the Special Oil Issue, 
complete with full color photos!
Emu Oil is This 
Physician’s Choice 
(Dr. Dean)
Helping the Infirm 
Become Firm and Fit 
(Skin maintenance 
and wound care)
A Natural Approach 
to Animal Care 
(Wound and skin 
treatment for animals)

1-9 .....................$3.00 each

10-49 ................ $2.50 each

50+ ....................$2.00 each
+$7.35 minimum shipping charge per order

The 1998 Special Oil Edition 
Reprint Brochure

mailto:info%40emutoday.com?subject=
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Enclose payment and mail to:

Emu Today & Tomorrow
11950 W. Highland Ave.

Blackwell, OK 74631
or call 580-628-2933

q Check or money order enclosed

CHARGE MY q Discover q VISA 

q MasterCard q American Express

National Emu and Emu Product Supplies Directory Order Form

BONUS:
Your listing includes a one-year subscription!

YES! Include my listing above for 1 full year!
ONLY $100 for up to 25 words ($3 for each additional word)

NAME

BUSINESS NAME

ADDRESS

CITY/STATE/ZIP

PHONE

AD COPY (Exactly as it should appear, include name, phone #, etc.)

Card #

Exp. date

CVV code

Signature:

National Emu and Emu Product Supplies Directory
CALIFORNIA

Emu Enterprises, Intl. Millville, CA. Selling emu 
oil, eggs, and meat. Also emu chicks and adults. 
www.emuenterprise.com • 530-547-5184. (10/20)

Rancho San Diego Emus. Now available, wholesale, 
bottles of (60) 1,000 mg emu oil gelcaps, labeled 
or unlabeled. Minimum 12 bottles. 619-337-0000. To 
order: www.rsdemus.com • email: emus@cox.net (5-21)

IOWA
C’mon Back Acres. Cedar Falls, IA 50613. For sale: 
Premium Emu Feed – Pre Mix – personalized service. 
319-266-5081. (10/20)

MONTANA
www.MontanaEmuRanch.com. Personal care, pet, 
and livestock products produced in our GMP/FDA 
lab on-site. Natural OTC Products. 888-444-4368 
(EMU) (4/21)

OREGON
Cinder Butte Emus. Bill and Linda Hobson. Cleaned 
emu eggs for crafts and emu products. Otis, OR 
97368. 541-548-7582. (10/20)

The Classifieds
1 PUREFLO “E Series” incubator: $2,000. 
5 SKYLINE incubators: $400 each 
(+shipping). 619-337-0000.

Want to put an ad in the classifieds? 
Call us at 580-628-2933.

PENNSYLVANIA
Moonlight Valley Farm LLC, Aspers, PA 17304. www.
moonlightvalleyfarm.com. info@moonlightvalleyfarm.com. 
Blond, white, common emu chicks, daylilies, Sebastopol 
geese, and more. (7/21)

TEXAS
Carl and Gayle Gardner. White/blond/normal colored 
emus. 903-983-2710 • www.ddemuoil.com. (10/21)

http://www.emuenterprise.com
http://www.rsdemus.com
mailto:email: emus@cox.net
http://www.MontanaEmuRanch.com
http://www.moonlightvalleyfarm.com
http://www.moonlightvalleyfarm.com
http://moonlightvalleyfarm.com
http://www.ddemuoil.com
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Card # _____________________________________

Exp. Date ___________________________________

CVV Code __________________________________

Signature __________________________________

 Check or money order enclosed

CHARGE MY:

Back Issues $7 Each
 May ‘99
 Winter 2015
 Spring 2015
 Summer 2015
 Fall 2015
 Winter 2016
 Spring 2016
 Summer 2016
 Fall 2016

 Winter 2017
 Spring 2017
 Summer 2017
 Fall 2017
 Winter 2018
 Spring 2018
 Summer 2018
 Fall 2018
 Winter 2019

 Spring 2019
 Summer 2019
 Fall 2019
 Winter 2020
 Spring 2020
 Summer 2020
 Fall 2020
 Winter 2021
 Spring 2021

SUBSCRIPTION

ORDER FORM

Enclose payment and mail to:

Emu Today & Tomorrow
11950 W. Highland Ave. • Blackwell, OK 74631

Phone: (580) 628-2933 • Fax (580) 628-2011

NAME

BUSINESS NAME

ADDRESS

CITY/ST/ZIP

PHONE

EMAIL

YES! Please send me a one-year 
subscription (four issues) of Emu Today & 
Tomorrow for only $25.00! (International 
subscription $80.00 U.S. for one year)

Emu Today & 
Tomorrow Emu 
Oil and Emu Meat 
Issues in full color!

Get both for $10 

or separately for $7
plus shipping

To order:

580-628-2933 or 
EmuToday.com

http://EmuToday.com
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SPRING 2018
Why Emu Oil? • A Lesson in Emu Oil and Skin Wounds • Emu Industry Says Goodbye 
to AEA President • What are Emu Oil Trade Rules? • 15 Reasons to Use Emu Oil • AEA 
Convention Headed to N.C. • Producer Profile: Life at the Mcadoo Zoo • What You 
Should Know Before Filing Your Taxes

SUMMER 2018
Why Emu Meat? • Cuts of Emu Meat • How to Cook Emu Meat • The Incredible Edible 
Emu Egg • Marketing Your Emu Meat • Emu: It’s What’s For Dinner (or Lunch) • AEA 
Convention Information • Does Your Website Measure Up?

FALL 2018
Benefits and Drawbacks of Agritourism • Having a Vision for the Emu Industry • 2018 
AEA National Convention: Emu Farm Tour Tops List • Meet AEA’s Board of Directors • 
2018 AEA National Convention: Evening Escapades • 2018 AEA National Convention: 
Oh, What A Ride ... • Mad Buffalo Marketing: How to Optimize Your Website

WINTER 2019
Safely Handling Your Emus: Tips and Tricks from the 2018 AEA Convention • Talking 
Taxes: What New Tax Laws Mean for You in 2019 • DNA Testing for the Emu Industry: 
iQBiotech Representative Speaks at the 2018 AEA Convention • Emu Enterprise Educating 
Others About Emus • National Emu Week: Planning Calendar for the 20th Annual N.E.W. 
• Message from the Editor • Easy Emu Recipes: Build Your Own Emu Quiche

SPRING 2019
The Emu Industry: In it for the Long Haul • Marketing Tactics to Improve the Industry and 
Your Meat Sales • National Emu Week: Are You Prepared for N.E.W.? • Emu Enterprise Fine-
Tuning Emu Farming North of the Border • Map of the American Emu Association National 
Conventions • Message from the Editor

SUMMER 2019
2019 AEA Convention: Fun in the Sun in Tempe, Arizona • Emus in Cactus Country—
Celebrating the 30th AEA Convention • 2019 AEA Convention Schedule • Meeting the 
Neighbors: Selling to Your Local Market • How to Turn Instagram Users into Loyal Brand 
Advocates • 2019 AEA National Convention Registration Form • Art and the Emu

FALL 2019
2019 AEA National Convention: Getting a Seat at the Table • Spa Day for the Emu • 
AEA Members Celebrate 30 Years • Leading the Way: Meet AEA’s Board of Directors 
• Celebrating 30 Years • Marketing Your Farm at the Market • In Other News

WINTER 2020
Sustainability in the Emu Industry at Willow Grove Ranch • Regulatory Changes for 
Cannabis Could Mean a New Market for Emu Oil • Taking a Promotional Trip • A Lesson 
on the Tattoo and Piercing Industry • Flightless Birds Abroad Part 1: The Ratite Bounty in 
England • Successful Emu Product Promotion and Sales at Fairs and Farmer’s Markets

SPRING 2020
Alpha-gal and the Emu Meat Alternative • Poisonous Plants Guide • Parasites • N.E.W. 
Event Ideas • Keeping it Local at Three Feathers Emu Ranch • National Emu Week: How 
to Get an Emu Week Proclamation • When Do I Make Money?

SUMMER 2020
More Than Oil and Meat: Using Emus as a Whole • Guidelines for Caring for Emus • 
Three Reasons • Emu Shelter and Fencing Considerations • Amaroo Hills Strives to 
Produce Products That are Good for People and the Environment • Rancho San Diego 
Emus Shares Wealth of Experience • Beating the Heat • How to Subscribe to Emu Today 
& Tomorrow Archives

FALL 2020
Developing a Diverse Farm: From “Dinosaurs” to Daylilies • The AEA Certified Emu Oil 
Program and the Emu Oil Trade Rules—An Introduction • Are You Getting What You’re 
Paying For? • Leading the Way: Meet AEA’s New Board of Directors • Welcome a New 
AEA Board of Directors Member • Emu Products for Pets • Are You Ready for Winter?    
• Rescuing Your Emu Oil from Oxidation

WINTER 2021
Uniquely Emu Products, Inc., Expands Online Presence to Walmart.com and Amazon • 
Flightless Birds Abroad Part II: The Research Trip Hat Trick in Australia • AEA Emu Oil 
Certification Program • A Neglected Freebie • Enjoy Feeding the Emu and Ostrich in 
Peaceful Setting at Ostrich Land USA • 5 Steps to Getting a Better Hatch Rate

SPRING 2021
The Colorful Emus at the Gardner Farm • Emu Meat: Excellent Source for Dog Food 
at Mt. Sicker Family Ranch • How to Achieve Expert Status • Emu Meat on the Go: 
Mobile Processing Units • Emu Runner—An Educational Film Promoting Unity and 
Understanding • The Public’s Knowledge of Emus—Today vs. 30 Years Ago • Choosing 
the Right Feed for Your Emus • National Emu Week (N.E.W.)

MAY 1999
The Basics • Emu Shelter and Fencing Considerations • Egg Collection to Chick Runs 
• Bird Behavior and Handling Techniques • Emu Feed and Forage Facts • Practicing 
Good Farm Management Techniques • Special Emu Farming Annual Planner Centerfold

WINTER 2015
Emus Where You Least Expect Them • Amazing, Amusing Emus: Yesterday’s Dinosaurs 
on Today’s Farm • Jezebel • Profitable Marketing Insight: Caught Up In Creativity

SPRING 2015
Mile High & Rising: AEA National Convention Is Right Around the Corner! • While 
You’re There ... Rocky Mountain Vacation Ideas • Support the Cause: Donations Being 
Accepted for the AEA Convention • So, What’s N.E.W. With You? • Emu Oil Testimony 
– Burn Recovery • Profitable Marketing Insight: Three Reasons

SUMMER 2015
2015 AEA National Convention: Members “Rise” to the Occasion • Emu—It’s What’s for 
Dinner • Taking the Lead ... Board of Directors Introduced • FDA Rules: Understanding 
Definitions and Claims • Egg Art Class: Using Clay To Make Eggs-travagant Art • Auctions 
Raise Funds for AEA • Profitable Marketing Insight: It’s the Little Things That Count

FALL 2015
25 Years and Counting: The Future of the U.S. Emu Industry • AEA Plans to be Around 
in the Next 25 Years • Now is the Time to Enter Into Emu Farming • Follow the Tracks: 
Our Own “Jurassic World” • Farm Prep: Are You Ready for Winter? • Watch for 
Repurposing Opportunities

WINTER 2016
Emus in the Global Market • What Does ‘AEA Certified’ Mean? • Importing and Exporting 
Emus: AEA Talks About U.S. Fish and Wildlife Regulations • From Coast To Coast: Emu 
Farms Run Wild • Shipping Tips: Click ‘N’ Ship Your Packages • Does the Web Help or 
Hinder Your Business?

SPRING 2016
Tips on How to Grow Your Emu Business • SCORE Free Business Advice • Hobby vs. 
Business: Which One Are You Running? • National Emu Week: Jumpstart Your N.E.W. 
Event • When Do I Make Money? • North by Northwest: 2016 AEA Convention Set • Gone 
Digital: ET&T Offers Archives • Profitable Marketing Insight: Maximizing Opportunities

SUMMER 2016
AEA National Convention: Emu Owners Headed North to the ’Couve • 2016 AEA 
National Convention Schedule of Events • AEA National Convention: While You Are 
Up North ... • Agritourism: Are You Prepared For Visitors? • More Than Oil and Meat: 
Using Emus as a Whole • Emu Eats: Egg-cited for the Scramble • Easy Emu Recipes: 
Deviled Emu Egg • Giving Customers What They Want

FALL 2016
2016 AEA National Convention: Emu Farmers Go North by Northwest • Taking the Lead: 
Meet AEA’s Board of Directors • A Tale of Two Food Systems • Rescuing Your Emu Oil 
from Oxidation • 2016 AEA National Convention: Photo Spread • 2016 AEA National 
Convention: Auctions Raise Funds for AEA • 3 Digital Marketing Tools You Should Be Using

WINTER 2017
A Beginner’s Guide to Emu Farming, Part One: 5 Steps to Getting a Better Hatch Rate 
• Choosing the Right Feed for Your Emus • Understanding Emu Egg Incubation • Why 
You Should Rock and Roll Your Emu Eggs • Emu Farming Annual Planning Guide • 
It’s All About the Emu at Amaroo Hills Emu Farm • Do’s and Don’ts of Feeding Emus

SPRING 2017
10 Tips for Starting an Emu Business • Making SMART Goals • Road Map to Success 
• Hatching and Caring for Your Emu Chicks • Stop Feeding Your Business Junk Food! • 
Poisonous Plants Guide • Raising OJ 

SUMMER 2017
Get Your Kicks on Route 66 With AEA • 2017 AEA National Convention Schedule of 
Events • Let MO Show You a Good Time • Giving Emus the Right Place to Live • 5 Ways 
to Beat the Heat • What to Do About Emu Poo: Some Stinky Solutions

FALL 2017
The Do’s and Don’ts of Choosing Birds • Keeping Birds Safe • 2017 AEA National 
Convention: AEA Members Get Their Kicks on Route 66 • Meet AEA’s Board of Directors 
• 2017 AEA National Convention Photos • The Digital Conversation: Are You Having 
One With Your Customers?

WINTER 2018
A Market Perspective of the Emu Industry • How to Process and Refine Emus • If an 
FDA Inspector Appears at Your Door • Knock Knock • The History of Ratites in Human 
Culture • Emus Are Living Dinosaurs • ‘We Treat You Like Family’

See what you might have missed!
BACK ISSUES



22  |  Emu Today & Tomorrow

To order:
Call 580-628-2933

Emu Industry Products

Informational CDs

Farm Processing
Presented by Allen Charleston at the 2009 AEA Convention
An in-depth presentation of how to farm process an emu, maximizing the amount of fat 
removed from any given bird. CD includes 86 slides with pictures and instructions, plus 
guidelines for handling and storage of emu fat.

$25.00 for AEA members
$35.00 for non-members

+ $9.00 shipping

What’s an Emu?
A PowerPoint presentation on CD suitable for use at schools or during farm tours. 
Interesting to children and adults alike! Presentation includes 13 slides and an 
adaptable script to read aloud.

$15.00 for AEA members
$20.00 for non-members

+ $9.00 shipping

Pricing for Profit
A spreadsheet on CD designed by John Southern of M&J Emu Farm, Toney, 
Alabama. Sophisticated yet easy to use, for small or large farms. Addresses all 
aspects of emu farming.

$25.00 for AEA members
$35.00 for non-members

+ $9.00 shipping

Emu Project Record Book
The Emu Project Record Book is ideal for 4-H or FFA members or anyone who has an emu 
and would like to keep a detailed record of their project. The 37-page book can be printed 
from your computer or you can order a CD in pdf format.

$10.00 for both AEA 
members and non-members

+ $9.00 shipping

Emu Feed Formulation
A spreadsheet on CD designed by Steve and Marcia Huddleston of Vergas, Minnesota. The 
Feed Formulator will help emu farmers formulate the right feed mix containing all the essential 
nutrients, including protein, amino acids, vitamins and minerals in a digestible form using the 
ingredients that are available in their area, to optimize growth, fat production and egg production.

$15.00 for AEA members
$25.00 for non-members

+ $9.00 shipping

Promoting Your Emu Business for National Emu Week 
(N.E.W.) and Beyond By Joylene Reavis
Covered on this CD are farm tours, booths and farmers markets, business and marketing 
plans, N.E.W. proclamation, press releases and media tips, school hatch projects and more! 
Also includes templates, announcements for the paper and radio, a schedule to follow, contest 
ideas, activity sheets, guest book pages ... everything you need to promote your emu business.

$15.00 for AEA members
$25.00 for non-members

+ $9.00 shipping

The Emu Primer
With 50 pages of valuable wisdom, the Emu Primer 
provides the novice emu farmer with practical 
guidelines and information on raising emus.

$20.00 for AEA members
$25.00 for non-members

+ $9.00 shipping
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President, Region 3 Director
Dennis Anderson

2960 Oaks Ave
Haverhill, IA 50120
Phone: 641-751-4527
Email: oaksaveemuranch@
heartofiowa.net

Vice President and Director-At-Large
Amy Hall

2020 Red Bench Road
Paris, AR 72855
Phone: 479-847-0352
Email: gofarm2020@outlook.com

Secretary, Director at Large
Joylene Reavis

700 8th Ave., #731
Monroe, WI 53566
Phone: 608-897-8224
Email: emujoy@sugarmapleemu.com

Treasurer, Director at Large
Brian Smith

6913 Timberlake Drive
Murfreesboro, TN 37129
Phone: 931-980-7503
Email: treasurer@aea-emu.org

Parliamentarian, 
Regions 1 and 2 Director
Kymara Lonergan

50 Hardenburgh Rd.
Ulster Park, NY 12487
207-286-7399
kymaralonergan@yahoo.com

Regions 4, 5, and 6 Director
Daryl Connite

24552 Walker Valley Rd
Mt Vernon, WA 98274
Phone: 360-422-7683
Email: connitedc@outlook.com

Director-At-Large
Jay Winslow

Liberty, NC 27298
jwinslow07@outlook.com

Name _____________________________________ Date ____________ Business Name ______________________________________________

Phone _____________________________ Email ______________________________ Website _________________________________________

State affiliated with ______ Please place me on the following email lists: q Member q Region q Do not list in directory

Address _______________________________________________________ City __________________________ State ______ Zip ___________

q Check or MO q Credit card # ________________________________________________________________ Expires ___________________

Affiliation: q Breeder q Sells Chicks q Sells Oil/Meat q Other ______________________________________________________________

If different from above, where is your farm located? __________________________________________________________________________

The American Emu Association is a national, member-driven community dedicated to developing structural support and visionary leadership 
for the emu industry through actions that develop public awareness of emu products and develop means to advance the growing emu industry.
Accordingly, the Association expects each member to abide by the following AEA Code of Conduct:

1. To be familiar with the purpose and objectives of the Association and to promote its aim actively.
2. To present conduct that at all times reflects dignity and respect for the Association and other members.
3. To keep inviolate any confidence that may be entrusted to said member.
4. To refuse participation in questionable enterprises and to refuse to engage in any business that is contrary to law or public welfare.
5. To guard against unwanted insinuations that reflect upon the character or integrity of other members, officers or staff of this Association.

By submission of this application, I agree to abide by the above Code of Conduct.

Signature: _________________________________________________________________________________ Date: __________________________

The American Emu Association has state and 
regional affiliates to support members on a local 
level. Your AEA and affiliate membership year is 
effective on the date of receipt of your application 
and runs until the end of that month the following 
year. Membership dues can be paid online or sent 
to: American Emu Association, 510 W. Madison 
Street, Ottawa, IL 61350. The AEA reserves the right 
to approve or refuse membership in the Association. 
Questions? Write to us at info@aea-emu.org.

AEA Website: www.aea-emu.org

q New U.S. Member $100 q Renewing U.S. Member ............... $100

q Renewing U.S. Membership (3 years) ...................................... $275

q Breeder Directory Listing (U.S. members only) .......................... $0

q New International Member ........................................................ $750

q Renewing International Member .............................................. $500

q Junior U.S. Membership ............................................................... $25

10% Discount for Veterans – include copy of Veteran ID

AmericAn emu AssociAtion - ApplicAtion for membership

info@aea-emu.org
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Learn the latest about emu farming from our Beginner’s Guide to 
Emu Farming series! From caring for the birds (feeding, cleaning, 
hatching, fencing, safety and more) to 
processing and refining, Emu Today & 
Tomorrow’s got you covered. Get bundle 

(5 issues) for $30 
+ shipping

To order:

580-628-2933 or 
EmuToday.com

Beginner’s Guide to Emu 
Farming Series

http://EmuToday.com
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